Jon Beck Responsive Website Design - Usability Test

Name: Marrvia  Scardiane

GENERAL INFORMATION

What is your occupation?
Enoineev

How many hours a week altogether would you say you spend using the
Internet, including Web browsing and email, at work and at home?

Abeout 10 Wrs

Rough percentage of split between email and browsing?
0/ emanl, HOL \ovowsinaj
Type of sites most commonly drawn towards browsing?

News articles , e chn ol Of:’\)‘v} vel aled
Any favourite websites?

Mal Onling | 6‘1003\?‘ News

HOMEPAGE

What strikes you about it?

Bold , theve's lots of lavoe imaoces and text
. . - J J
Professional feel

%\r(%\/\’f; colourtul fext \')v\m‘o% gut .

Whose site do you think it is?

A Corpany thot 1s in tae ?"‘ﬁmjm‘f)\’“ﬁ mdmm%

What can you do here?

B\m h\a\n ama\\m ?\no‘vo%m\b\ns from the Lampany
Lotk %ov wor ks 0pS

Tours

Find contact inforwation




What is it for?

To ?vcmcﬁm a a‘o\mﬁr Mf}m?\“ﬁ business

WEBSITE TASKS

The first task is to navigate the homepage, what information do you see? What
expectations do you now have from the website as a whole?
User Comments:

Lots of subheadinas for diffevent thinas being
adveviised e tohurs  warkshops 3
Newroahon bhar that accume leads te even move
o this 'W\QLJK expect T0 See move %nfO + Sall{:\mjx

Testers Comments:

From the theme of the website design visually, describe what you think the
user audience would be for this site.
User Comments:

Pudience wouwld be an older clemomrm\‘o‘\n(a,
most lLikely “’320%\0\? loolking 10 gpmvrl« ase
}0(0-(\4?&'«2&0\/\6\\ Plno‘Tor,wm()\ns ar have an
nteveSt n purswiwg pr yust have o \ove of phat-
Oﬂ”‘Pl’“j J N A

Testers Comments:




From looking through the homepage, what do you think the message and
goals of this site are?
User Comments:

As & business poaae Haey would expect the
aon\s ave ¥o  adverhise the lbusiness. The
Ytext ond sechions Show Hhis as 14 brealks
up ciffecent aveas of M\/&Y\'\‘sm}

Testers Comments:

What visual elements on the homepage help you to discover information and
identify these goals?
User Comments:

The heaoimgs help with 1 ef\mh{”j\m}. ﬂ\m
ave tlear in wnat Jd/\?u ave fridino to mroma‘re,

The bvxﬁavxs fhalt Saw “ RuM NafN S L(\GK Fop.."
2t ave also %‘vx\/\}m% Yo sell.

Testers Comments:

There are different ways to access specific sets of information within the site;
can you find the ways in which this has been done for the photography galiery.

User Comments:

The one that stands out most 18 the \om blue
butfon that leads fo the m\no‘ro O\‘M\lo\nu mcw
would wost \ke\u wse Hhat mw and  then ‘ﬁ}ns
S ller  one  at the erp Yhat saus ;‘omw%mw




Testers Comments:

Jon Beck finds communication with his users and customers an important
part of the business, can you navigate and find where to go within the site to
get to the company’s contact details.

User Comments:

NotTiced when Scrvolling Hhot theve was
contact detoils ot the boftom of the
homepage but also novioation has contact
tol S0° assuned there was o page &p&oif/\'c

Testers Comments:

If you wanted to find out information about the process of purchasing
photographs from the site how would you navigate to do so?
User Comments:

From the Tobs at Yae Top ﬂmm d assume that
pucchasing photoacaphs inowl \d "o under om’(omamj
Jra\r) oC_that C\\c()(ma Hhe “RUY NOW" wm\ol

Take them tTo wheve H/\Uﬁ can \ou\u) p\ncfvos

Testers Comments:




Having visual elements throughout the website is important, can you find
visuals that clearly communicate interactive areas?

User Comments:

On_the \/\omwcme ot the bhottam ave \inks fo

Socia \mec\m Thwes alSo o rem‘rma c\a\\fam

and another sepavate aalleru Haat com Le,

clicked to e,vx\oxr(j'é, the \‘o\/\%ToS_ ’

Testers Comments:




